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METHODOLOGY

We have analyzed all key media in China: TV, Newspapers, Magazines, Radio, OOH, Digital and Mobile.

Inflation forecasts have been divided into 2 sections - national inflation and local inflation for the top 24 cities in China.

For OOH we have included: Building LCD’s, Railway media, Bus Transit, etc. For Digital we have included: Portals, Search Engines,
Video, SNS, Weibo, Network Community, IM, AD Alliance/Network and Vertical channels, etc.

For each media, both the Rate Card Inflation and the forecast Nett Inflation are shown.
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